Q-1. How has the company
adapted its product offerings to
meet the evolving demands of
the market since its establishment
in 1988?

Ans. All our products are our in
house development and have
been developed by our technical
team and since then it has
continuously evolved over period
of time to suit the customer's
need.

Q-2. Can you elaborate on the
quality control measures
implemented during the
manufacturing process to
ensure product durability and
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performance?

Ans. Taking a cue, from the
above, we have developed
products like Insulation Paper for
Electrical Market, as per IEC and
IS Standard.  We have also
developed purely commercial
grade products like, Kraft Grades
and Speciality Grade Abrasive
Base Papers, as per our own
specifications and some other
products as per customers
specification. Over a period of
time and gradual progression, we
are now ISO 9001 - 2015
Certified Co. Catering to various
needs of customers.
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Q-3. What strategies does
Aspha Boards employ to
maintain competitive pricing
while ensuring high-quality
standards in its products?

Ans. In the last 17 years we have
constantly invested in Plant
Building & Machinery to enhance
the production by around 3 times,
which has kept the fixed cost in
parity with the cost of such
grades of papers and make our
products competitive.

Besides, we have invested
heavily in quality improving
equipments, which has increased
out sales by 4 times.

All our products are
confirming to different norms

for each products, which is easily
identifiable with each of our
products.

Q-4. What are the primary
markets for your products, and
how does the company plan to
expand its export reach in the
coming years?

Ans. We manufacture mainly
Speciality Grade Papers like
Insulation Paper for Electrical
Market and Abrasive Paper for
Coated Abrasives.

To market these products we
follow 2 tier Marking Model, like
B to B, in Insulation Paper
segment for which we have dealer
network, Pan India and B to C
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approach in OEMs of
transformers, capacitors and
electrical motors.

Whereas, we follow B to C
model in Abrasive Market.

We intermittently exported
Insulation Paper to Far East,
Europe, Africa, Nigeria, Nepal
and to USA as well as Abrasive
Kraft Paper to Middle East and
South America.

Currently the Insulation
segment is looking good and
exciting and holds lots of promise
in the near future. We are also
planning different verticals to
cater to this segment.



